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focnoguH MapwujaH AHrenos e po-
AeH Bo Ckonje. Mo npodecunja e au-
nioMupaH UCTOpMYap Ha YMETHOCT,
KOj peuucn fBe feueHun Xusee WU
pa6otu Bo Bect Manm by Bo ®nopupga,
CA/L. CBoeTo pabOTHO UCKYCTBO ro 3a-
no4yHan Bo 1991 rognHa BO eAeH oA
HajpeHOMUpaHNTE XOTeNnn oA CUHLU-
pot Ha "Ritz-Carlton". Bo momeHTOT €
ANPEKTOp 3a COCTaHOUW U creuujanHn
cBeyeHocTn Bo "Ritz-Carlton". Bo Tekor
Ha cBoeTo paboTetbe MHOry naTu € Ha-
rpagyBaH CO HajnpecTKHUTE Harpaau
BO obnacta Ha XOoTennepcTBOTO N Me-
HayupamweTo. Ja MUHan peyncu uena
3emjuHa TonKa, HO ceKkoralu co cebe ja
HOCU TaTKOBUHaTa - MakepoHuja.
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Mr. Michael Angelov was born in
Skopje. His profession is an art his-
P torian, who almost two decades
i = lives and works in West Palm Beach
":3y on Florida, USA. His working experi-
= ence started in 1991 in one of the
ﬁ world-renowned luxury companies

"Ritz-Carlton". During his work, he
was many times awarded with most
prestigious awards in area of hotel

trading and managing. He had trav-

. eled all over the world, but he al-

: ways bears his fatherland-Macedo-
R nia.

CLIMBING TO 4
sTOP IS A H?A’Rm '
THING, BUTTRTHE

VIEW FROM THERE.

IS THE ES'I"

Interviewed by
lizabeta HAGI-STOJANOVA
KOSTURSKA
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“ locnognHe AHrenos, BO MOMEHTOB
CTe Ha paboTHO MeCTO AMPEKTOP 3a CO-
CTaHoOUM 1 CneuujanHu CBEYEHOCTU BO
efleH off HajpeHOMUpaHUTe XOTenu Of,
CMHLIMPOT Ha "Ritz-Carlton" Bo Bect Manm
By Ha Onopupa, dyHKLMja Koja MHOTY-
MUHa AMepuKaHUM 6V nocakane pa ja
mmaart. Lo 3a Bac 3Haum oBaa Tutyna u
Koj belle nNpean3BMKOT 1 NAToOT 3a Aa ce
Jojoete po ucrata?

AHIENOB: NpBo, 6u cakan ga Bu 3a-
6narofgapam 3a MOXHOCTa fja UM ja npert-
CTaBaM Ha BawwuTe untatenn egHa o Haj-
peHOMMpaHUTE JYKCY3HW KOMMaHWM BO
cBeToT "The Ritz-Carlton Hotel Company”.
Taa e ocHoBaHa Bo 1983 roagwuHa, co np-
BUWOT xoTen Bo bocTtoH, a aeHec "Ritz Carl-
ton" meHapupa 73 xoTenu Bo 23 Ap>KaBu;
NYKCY3HW >K1BeanumwTa noumpaHu Bo He-
KOV of XOTenuTe Unu oaAesHN noKauum
kako Aspen, Colorado; Jupiter, Florida;
U.S. Virgin Island utH. "The Ritz-Carlton"
MMa BOCMOCTaBEHO MapTHEPCTBO CO XO-
Tenute "Bulgari" Bo MwunaHo; "Ritz" Bo
Mappua v Bo JloHgoH. Bo 2000 roguHa
KomnaHwmjaTa ro otBopm "The Ritz-Carlton
Leadership Center", Bo Koj ce npeHecyBaaT
HawaTta ¢unosoduja n Goratute MeHa-

KpyHa Bo mojaTta xoTencka Kapuepa
CeKaKo e NMPBOTO MeCTO Ha MOEeTO oApfe-
neHuve (Bo KOHKypeHuuja Ha cute "Ritz
Carlton" xotenun) Bo Meeting Planner Gal-
lup survey 2007 ocBOoeHO MMWHaTaTa ro-
AVHA; NpU3HaHWE Koe ro npociaBuBMe
CO LenuoT TMmM BO nmpecTwkKHuoT "Mar A
Lago" Ha [loHang Tpamn Bo Palm Beach.

LIepPCKM UCKYCTBA Ha UNjagHMLM ApYTn 13-
BPLUHM AWPEKTOPU, MeHallepu 1 Bpabo-
TEHW o ApYyrn KomnaHum (www. ritzcarl-
ton. com). MHory nckpeHo, npmsuneruja
e fa ce paboTu 3a KOMMaHKWja Koja rm nma
OCBOEHO CUTE MOXHU Harpaau Bo obnacra
Ha XOTeNMepCTBOTO, KBASIMTETOT Ha pa-
60TaTa, Jo6pococTojbaTa Ha BpaboTeHNUTe
nTH. [la cnomHam camo Hekonky: "Ritz
Carlton" e eguHcTBEHaTa KOMMaHWja BO
AmepuKa Koja ABa naTu ja 0OCBOW Harpa-
JaTa 3a kBanuTeT - Malcolm Baldridge Na-
tional Quality Award (www.quality.nist.gov);
"Luxury Institute" oBaa rognHa m ro go-
genu Ha "The Ritz-Carlton Hotel Compa-
ny" npusHaHneto "Most Prestigious Luxu-
ry Brand" (www.luxuryinstitute.com);
"Forbes" ja npornacu "The Ritz-Carlton
Hotel Company" 3a Hajgobap 6U3HMC xo-
Tenckn cuHuup (www.forbes.com); "The
Ritz-Carlton" Bo 2007 roguHa 6elie nme-
HyBaH Ofy TPEHWHI CnucaHWeTo 3a 6poj
efleH KOMNaHuja 3a TPEHWHT 1 pa3Boj Ha
BpaboTeHUTe BO KOHKypeHUMja Ha 125
cBeTCKM KomnaHun. Co ocobeHa ropfoct
61 cakan ga Ka)kam [eKa XOTenoT BO KOj
pabotam ("Manalapan®, Palm Beach, Flori-
da) e efeH o yeTMpuTe XOTENM BO Ha-
WMOT CMHLIMP CO MpecTMKHaTa Harpaga

"Mobil Five-Star Hotel". 3a oHue kown ce
3aUHTepecMpaHn, Ha Bawwute uunTatenu,
UM ja npenopayyBam Beb-CcTpaHMLUaTa Ha
mobil travel guide (www.mobil travel
guide.com), 3a Aa ce 3ano3HaaT CO eKC-
TPEMHUTE NHCMEKUMNCKN KPUTEPUYMN Ha
XOTeNCKNTe CTaHAapauM W HMBHaTa eBa-
nyauunja n paHrupame. KpyHa Bo MojaTa
XOTesICKa Kapuepa cekako e NpBOTO Mec-
TO Ha MoeTo ofAaeneHne (Bo KOHKypeHUuja
Ha cuTe Ha "Ritz Carlton" xoTtenu) Bo Meet-
ing Planner Gallup survey 2007 ocBoeHo
MWHaTaTa roguHa; Npru3HaHye Koe ro npo-
CNlaBUBME CO LEIMOT TUM BO MpPEeCTUX-
Huot "Mar A Lago" Ha [oHang Tpamn BO
Palm Beach (www.maralagoclub.com).
MaToT KOH 0BOj ycnex? XanHo e geka na-
TOT Ha CaMOAOKa)KyBarbe Bopelle N cé
yliTe BOAW HaABOP Of rpaHUUMTe Ha Ha-
waTa 3emja. Jac oTcekoraw umas Bepba
[leKa MoCToM MeCTO Ha OBaa NnnaHeTa Kage
LITO YOBEK MOXe [a Ce Hajae U fa YXKMBa
BO cBOjaTa paboTa, 6e3 fa Mma cunHa pog-
HMHCKa BPCKa WM fa € YeH Ha HeKoja
nonuTMyKa naptuja. Kora mojata nokojHa
cTapa cocefka, Ha MPBUOT MOj AeH BO
AmepuiKa (Npeg 18 roguHm), YyKHa Ha Bpa-
TaTa 0f MOjOT CTaH CO Konauu B paue v Mu
peye "Welcome to USA', jac 3HaeB fekKa ja
HajoB rpyTKaTa 3emja Ha Koja Ke cTojam
ropg u Ke 6vaam NoYMTyBaH Kako YOBEK.
HenonHu gBa Meceua noTtoa, Bo3ejKku no-
Kpaj okeaHOT, noA3acTaHaB 3a fAa ro Bu-
JaM XOTeNloT KOj M3rnefalle Kako Hajro-
nemunoT 3amokK Bo Palm Beach, Bneros aa
nopHecam monba 3a paboTa, a npep Bnes-
HaTa BpaTa CcToelle NPeKPacHWOT HaTNUC
"We are Ladies and Gentleman serving
Ladies and Gentleman". OctaHaTtoTo e nc-
Topuja...

“ Op Penybnuka MakefoHuja 3amu-
HaBTe npep noseke roguHu. lo nmare nc-
KycTBOTO 1 of EBpona, a n oge og CAJ.
Koja e 1 BO LWTO e pa3nukaTa, Kage nobp3o
ce foara o BpBOT?

AHTEJIOB: Kako WwTo Benart oBae - Ka-
yyBareTO KOH BPBOT € TelKo, MeryToa
nornefoT of BPBOT e HajybaB. AMepurKaH-
uuTE MHOTY ofjamHa ja Hayuune ¢unoso-
duvjaTa Ha npaBeweTO Mapu K Toa ro
npasaT MHOTY YMHO-Hajau ro Hajaobpuor,
nnaTi ro JO6po 1 Toj Ke T JoHece ylTe
noseke napu. Ha oBaa 3anox6a e nocra-
BeHa LiefaTa 3emMja 1 3aToa ce yCnewHm Bo
NPVBNEKYBaETO HA HAj4OOPUOT CBETCKN
TaneHT. Of HajycrelHnTe, Nak, ce o4eKyBa
[a ro genart v ja UM ro npeHecat CBOeTO
3Haetbe Ha HajbnuckutTe copaboTHULM.
MoeTto paboTHO NCKYCTBO € MOTBpAa Ha
OoBaa amMepuKaHcka ¢unosooduja, pabot-
HaTa ceamuua mm e 6 geHa, no 12 vaca
[HEBHO 1 jac eQHOCTaBHO Y»K1BaM BO Mpe-
HeCcyBateTO Ha CBOETO 3Haere Ha Mo-
MnaguTe reHepaumn.

“# Cnopep Bac, on acnekTt Ha Bawara
npodecunja, WTo M HepoctacyBa Ha Ma-

KefloHWja 1 Kafe Tpeba Aa ce Hanpasu
KopeKLMja ako ce 3eme NpefBuj feKa Bo
P MakefioHunja nmMa npekpacHu yb6aBuHN,
Kako LWTO BO efHa NpuWIMKa PeKoBTe,
nAeHTNYHN Ha Konopapfo, a cenak BO HU-
efileH norneq Tne He ce NCKOpPUCTeHn?

AHTENIOB: Buaete, Penybnuka Make-
JOHMja e HaBUCTMHA NpeKpacHa 3emja, Ho
HMe efHOCTaBHO Hemame KynTypa fa ja
3auyBame U1 Ja ja npeseHTUpame Taa yba-
BMHa. Ce ywTe nameTam Kora ro noceTvB
cnomeHunKoT Ha Billy the Kid Bo Colorado,
BCYLUHOCT €fiHa M3BETBeHa, pecTaBprpaHa
yna, Koja ja noceTyBaaT pekn Of Typuc-
. HaBUCTUHA CMELLHO... HO, CO naeanHo
ypefeHo napkupanuwite, Toanetn Kaksu
WITO HemMa BO LenaTta Halla 3emja n 6ec-
npeKopHo obneyeH peHLlep, KOj CO rop-
JocT 360pyBa 3a "ncTopujata” Ha baHgaTa
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“ Mr. Angelov, you are a manager for
meetings and special ceremonies in one
of the world-renowned luxury companies
"Ritz-Carlton" in West Palm Beach on Flor-
ida, a function that many Americans wish
to have. What for you this title means and
what were the challenge and the way of
reaching it?

ANGELOV: First and foremost, | would
like to say thank you for giving me the op-
portunity to introduce to your readers
one of the world-renowned luxury com-
panies -The Ritz-Carlton Hotel Company,
L.L.C. Established in 1983 with the pur-
chase of The Ritz-Carlton, Boston and the
rights to the name Ritz-Carlton, the man-
agement company has grown from one
hotel to 73 hotels worldwide in 23 coun-
tries. The Company also manages luxury
residential condominiums located at ma-

ny Ritz-Carlton hotels and resorts and
fractional home ownerships with loca-
tions as Aspen, Colorado; Jupiter, Florida;
St. Thomas, U.S. Virgin Islands etc..The
Ritz-Carlton also has partnership with
BULGARI Hotels and Resorts in Milan, Ita-
ly; Hotel Ritz Madrid, Spain and The Ritz
London. The Company launched in year
2000 -The Ritz-Carlton Leadership Center
which serves as a resource center for oth-
er companies interested in learning about
The Ritz-Carlton philosophy and core val-
ues and has welcomed thousands of seni-
or executives, managers and line staff from
very diverse industries. (www.ritzcarlton.com).
Itis a privilege to work for a Company that
has received all the major awards in the
hospitality industry, quality, customer and
employee satisfaction. Please allow me to
mention just a few: Our organization is the
first and only hotel company twice hono-
red with the Malcolm Baldrige National
Quality Award from the United States De-
partment of Commerce (www.quality:nistgov);
"Luxury Institute" awarded The Ritz-Carl-
ton Hotel Company with the "Most Presti-
gious Luxury Brand" award (www.luxuryi
nstitute.com);"Forbes" named The Ritz-
Carlton Hotel Company the best Business
Hotel Chain (www.forbes.com); The Ritz-
Carlton was named the number one com-
pany by " Training Magazine" in its "Train-
ing Top 125" 2007 survey among the 125
best global companies for employee-sp-
onsored workforce training and develop-

ment. | would like to mention that The
Ritz-Carlton, Palm Beach where | am cur-
rently employed is a recipient of the pres-
tigious Mobil Five-Star Award and only
four other Ritz-Carlton Hotels have been
recognized with this distinguished honor
(The Ritz-Carlton New York, San Francisco
and Naples, Florida). | highly suggest that
our readers visit the web page of Mobil
Travel Guide to find more detailed infor-
mation about the facility inspections, ser-
vice evaluations and Mobil Travel Guide's
hotel ratings (www.mobiltravelguide.co
m). | am very honored to say that among

["NSEERNAENAY

all the other Ritz Carlton Hotels world-
wide, our Meeting & Special Events team
had finished year 2007 as No. 1 in the
Meeting Planner Gallup Survey, a great
accomplishment that was celebrated
with a dinner at the prestigious Donald
Trump's "Mar A Lago Club" in Palm Beach
(www. maralagoclub.com).

| am very honored to say that among
all the other Ritz Carlton Hotels world-
wide, our Meeting & Special Events team
had finished year 2007 as No. 1 in the Meet-
ing Planner Gallup Survey, a great accom-
plishment that was celebrated with a din-
ner at the prestigious Donald Trump's
"Mar A Lago Club" in Palm Beach

The road to success? It is sad to say that
after all these years, the road to success
still leads outside of the borders of our
country. | always firmly believed that so-
mewhere on this planet there must be a
place where one can find and enjoy work
and life without looking for family con-
nections or being a party member. That
day came to fruition on my first day in
America when an old Lady knocked on
my door, introduced herself as my neigh-
bor, handed me a plate of cookies and
wholeheartedly said "Welcome to USA". |
have finally found my place under the sun
on which I stand tall and proud. It was two
months later, driving by the ocean that |
have noticed this castle at the Sea and |

walked in and asked for an application.
Above the door, there was a sign that read
"We are Ladies and Gentleman serving La-
dies and Gentleman". The rest is a histo-

(g

“ You are out of Macedonia for a long
time. You have both the European and the
American experience.What is the differen-
ce, where you can reach the top quicker?

ANGELOV: As the old saying goes "It is
easier to go down the mountain than up,
but the view from the top is the best".
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Penybnuka MakegoHuja e HaBUCTMHa
npekpacHa 3emja, HO HWe eAHOCTaBHO
HeMaMme KynTypa fa ja 3ayyBame U fa ja
npeseHTUpame Taa y6aBunHa. Cé ywre na-
MeTaM Kora ro noceTuB CNOMEHMKOT Ha
Billy the Kid Bo Colorado, BcywHocTt efHa
M3BeTBEHa, pecTaBpupaHa lWyna, Koja ja
nocetyBaat peku oa Typuctu. HaBuctmHa
CMELUHO... HO, CO MAeasiHO ypefeHo nap-
KUpanuuiTe, ToaneTu KakBu LITO Hema BO
Luenara Hawa 3emja 1 6ecnpeKkopHo 06-
neyeH peHyep, Koj co ropaocT 36opyBa 3a
"ncropujata" Ha 6aHpaTa Ha Billy. E, cera
HanpaBeTe cnopepba co y6aBuHara, fa pe-
yeme, Ha Matka.

Ha Billy. E, cera HanpaBeTe crnopeaba co
ybaBuHaTa, ga peuyeme, Ha MaTtka. EgeH
Mecel, MO MoOeTo Bpakake Bo CA[l cé
ylwTe cym u3besymeH of APCKOCTa Ha He-
KOj KOj Cv AO3BONMA Aa CM rpagn KyKap-
Ka(v) BO cpLeTo Ha Hajyb6aBMoT npupoaeH
CrOMeHUK BO okonuHata Ha Ckonje. [la He
CNOMHYyBaM fieka HOBOW3rpageHuoT pe-
CTOpaH ce pacrnocnian co Macu rno uenata
NOBPLUMHA, Na He MOXe HUeAeH TYpUCT Aa
yXunBa BO yb6aBuHaTa. EqHOCTaBHO, Kako
HaMepHO fla cakame Aa YHULWTME Ce LITO
e y6aBo U LITO HaM HY e OCTaBeHO Of Ha-

wute nperxoaHnuwn. MnaHupame ga rpa-
AMMe My3en Ha BocouyHu éurypu, a Er-
HOJIOWKMNOT My3ej CO Hajyb6aBuTe HOCUU
Ha bankaHOT TOHe BO HeuucTOTMjaTa Ha
Crapata ckoncka Yapuwuwja. BepyBajre, oy-
LwaTa 1 y6aBmHaTa Ha rpafoT He Ce HeKon-
KyTe Kadynurba nokpaj KejoT Ha Bapgaap,
TYyKy camuoT Kej u CrapaTta yapwwuja. A
HMBHaTa ¢pM3nUKa cocTojba He e 3a H1uKja
roppoct. Toa e Hawara TparnyHa pean-
HOCT.

Jann Ha MakegoOHCKOTO XxoTenuep-
CTBO My HefoOCTacyBa CUCTEM, OpraHm3a-
Luja unm yoseuku daktop?

AHTENOB: Ha Peny6nuka MakefoHuja

n e notpebHa JONropoYHa TypUCTHUUKa
cTpaTtervja. Hema pa Kaam HMLLITO HOBO
aKko M nocoyam Oxpug, NAAHUHCKUOT U
TPaH3WUTHWOT TypKr3aMm, Kako TpuTe ctonba
Ha HawwuoT TypmsaM. MomeHTHaTa co-
CT0j6a e ouvajHa: Cé ywTe HeEMame efeH
€OVHCTBEH XOTes1 Of MOo3HATUTE GPeH0BM
B0 Oxpwug (1 HX ce 3aKaHyBaa fieKka rpafoT
Ke ro nszemar of cnncokot Ha YHECKO),
NNaHUHCKMOT Typr3am e BO CaM1OT noye-
TOK, @ TPaH3UTHNOT He e HX MoyHar. Pe-
dbopmuTe BO yumnuwrtata 3a Typusam,
CTUNEHANPAETO HA TaNeHTUPAHUTE Mo-
eanHuuy, internship Bo Typuctuukute
3emju 61 Tpebano fa CcTaHe NPUOPUTET Ha
HawaTa Bnapa. loBegyBaweTo Ha CBeT-
cKuTe xoTenu Kako "Marriott", "Sheraton”,
"Hilton" e noBeke o HeonxofHo. MpagoT
Oxpup Tpeba fa ce OTBOPY KOH CTpaH-
CKUTE MHBECTUTOPU Ha Kou Tpeba aa um
ce gagat MakCUMasiHu YCJI0BU 3a Aa Mo-
aT BO HajKpaTKO Bpeme fda usrpagat
urpanuwiTa 3a rond, KOHPepeHUUCKN ca-
m utH. OXpung HaBMUCTMHA MMa NoTeHuwmjan
Ja cTaHe Hajy6aBMoOT KOHpepeHUUCKn
ueHTap Ha bankaHoT u nowwrpoko. He Tpe-
6a fa ogume MHOTY JaneKy 3a fa Hajaoeme
cooaBeTHN npumepun. Camo Tpeba aa 3e-
meMme npumep of CnoseHuja.

“ lNocton nu pacnonoxeHue Bo Ma-
KefloHWja Aa ce Hayuun HewTo NnoBeKe of
NyreTo CO CBETCKO PEHOME, Kako LUTO CTe
Bue, n kakoB 6Gewwe ¢puTbeKOT of 0bMZOT
Jaro npeHeceTe BawweTo NCKyCTBO 11 3Hae-
He BO Hekou of xotenute Bo P Make-
noHuja?

AHFEJIOB: Ce 06uAosB... 1 ce pa3oua-
paB. Hue cé ywTe XuBeeme co cTurmata
[leKa 3HaemMe C& 1 HUKOj He Tpeba Ham Aa
HU Kaxe. HemojTe fa me chatumTe norpeLwu-
HO, MnaguTe ce M3ropeHn Aa Hayyat no-
BEKe 1 OHa LUTO Ap»aBaTa He ro Hanpasu
3a HMB - TWe ro npaBaT cammTe. 3a Bpeme
Ha epeH npecToj Bo "Marriott Naples Re-

sort" Bo ®nopupa ce cpeTHaB co rpyna
mnagm of CKonje, KoM Ha CBOja paka Halu-
ne neteH paboTeH aHra)KmMaH BO XOTENOT.
BeB Tonky mHory ropa... ce 06ugos ga um
NMOMOrHaM Ha HeKOW Ofj HMB, MefyToa ae-
Hec eKOHOMCKaTa cocTojba Bo AmepuKa
He e HajnorofHa, Toa pe3ynTrpa BO MHOTy
Marna OKYNMPaHOCT Ha XOTeNnTe, Taka LWTo
He UM e noTpebHa JOMNONHUTENTHA PaboT-
Ha cuna. bu cakan ga cnomHam geka xo-
Tenot 3a Typusam Bo Ckonje me 3amonu
HEeKONKy naTu Aa ro nogenam MoeTo UC-
KyCTBO CO HUB M MAaHWpaMm Toa fda ro
CcTOpam npu MojaTta naHa noceTa Ha poa-
HWOT rpag.

* 3a cute oBue roguHn Bue pefoBHO ja
nocetysaTe P MakefoHuja, He camo 3apa-
[V CBOWTE Hajbnuncky, cMrypHo v nopaam
JbyboBTa KOH TaTKOBMHaTa. Kou ce uys-
cTBaTa M BnevyaTouMTe MO Cekoe Bpa-
Kame?

AHTEJNIOB: Co ropgoct moXam fa Ka-
Xam - NPeKpacHO HaLUMOHAIHO japere 1
cepBuc (Mo yrnef Ha KyjHaTa Ha mojaTa
Majka). Konky 1 ga ce yb6aBu cnomeHuTte,
ceKoralu ce Bpakam CO efHa Mxcna - ToJ-
Ky ybaBa 3emja a Taka U3BaskaHa.

AMepuKaHLMTe MHOTY OfjlaMHa ja Hay-
yune ¢unosodujata Ha NpaBeHETO Napu
1 TOa ro npaBaT MHOIY YMHO-HajAu ro Haj-
Job6puoT, nnatm ro go6po 1 Toj Ke T1 go-
Hece ywTe noBeKe napu. Ha oBaa 3anox6a
e nocTaBeHa LenaTta 3emja u 3aToa ce yc-
nelwHn BO NPUBNEKYBatbeTO Ha Hajfo6-
PVIOT CBETCKU TaJIEHT.

= Koe e BaweTto mucnere 3a nonutuny-
KMOT ambureHT Bo P MakefjoHMja 1 KOMKY
cnopep Bac nctmot uma BnnjaHue Bp3
€KOHOMCKaTa cocTojba?

AHTEJIOB: Mopam ga 6uam UCKpeH,
NOIUTUYKNOT aMOUEHT e MHOry Herno-
BOJIEH 1 HEMa BOJlja Ha [BeTe CTpaHu da
ce cefiHe Ha UCTa mMaca v ja ce forosopar
npuoputeTUTe Ha HalaTta 3emja. Ha cute
HU e jacHO Aieka 6e3 NOBOMIHA NONMUTMYKA
K/IMa MOXHOCTMTE 3a BJIOXYyBate, a
0COBGEHO BO TYpPU3MOT, CE€ MUHUMASHW.
BnapaTta ce obmayBa fa Hanpasu HeLWTO,
MeryToa HaUMHOT Ha KOj ce KOMyHMUMpa e
HaBMCTUHa uyaeH. MNpodonkyBame fa ce
BPTUME BO MarencaHnoT Kpyr.

* Baweto peHome 1 6peHAOT KOj ro
pobueTe Bo "Ritz-Carlton" Bu oTBOpa Bpa-
™M Wwnpym ceeToT. Ko ce Bawwnte naHm
nnaHosu?

AHIEJNIOB: KpaTkopouHu - ly6an nnm
Mockea. [JonropouHu - 6u cakan "Ritz-
Carlton" ga otBopwu xoten Bo lpara, npe-
KpaceH rpag Bo cpueTto Ha EBpona, a He
TONKY AaNneKky of KopeHuTe BO HallaTta
3emja.
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The Americans have mastered the art
of making money and they are doing it in
a simple way- select the top talent, pay it
well and it will pay back eventually. Based
on these principles USA was able to re-
cruit, train and retain the world talent.
Furthermore, it is expected that the most
talented people shall share their knowl-
edge and experience and generate more
talent. My work experience validates the
American philosophy, my work day is 12
hours a day, six days a week, | love my job

and enjoy tremendously sharing my ex-
perience with the new generation.

= According to you from the aspect of
your profession, what Macedonia needs
and where is need a correction if we have
in mind that in R. Macedonia, there are
beautiful places as you said identical to
Colorado that haven't been touched be-
fore?

Republic of Macedonia is a beautiful
country, unfortunately, we are lacking a
basic culture to preserve and present our
cultural heritage. | still remember my visit
to "Billy the Kid"™ runaway house in Colo-
rado- in reality just an old but perfectly
renovated shack with a visitor’s parking, a
clean restroom that does not exist in the
entire R. of Macedonia and a clean cut
Ranger who proudly presented the "Billy
Kid" runaway bandit history. Pretty funny
right? Let’s compare this story with the
eternal beauty of the Canyon Matka.

ANGELOV: Republic of Macedonia is a
beautiful country, unfortunately, we are
lacking a basic culture to preserve and
present our cultural heritage. | still re-
member my visit to "Billy the Kid"™ run-
away house in Colorado- in reality just an
old but perfectly renovated shack with a
visitor’s parking , a clean restroom that
does not exist in the entire R. of Macedo-
nia and a clean cut Ranger who proudly
presented the "Billy Kid" runaway bandit
history. Pretty funny right? Let's compare
this story with the eternal beauty of the

Canyon Matka. One month after my re-
turn to USA, I am still livid and asking my-
self how in the world is possible that so-
meone is allowed to build a weekend hou-
se in the heart of the most beautiful natu-
ral monument around Skopje. Not to me-
ntion the newly build restaurant with ta-
bles and chairs all over the area, prevent-
ing the tourists to enjoy the beauty of the
canyon. One gets an impression that we
are intentionally destroying our heritage.
How to explain the fact that we are plan-
ning to build Museum of wax figures and
yet our Ethnological Museum with the
most beautiful national costumes is bur-
ied in the dirt of our Old Turkish Bazaar.
The reality is, the soul and the beauty of
the city Skopje is not the handful of "mod-
ern” café’s by the river Vardar but the bank
of the river, the Bridge and the old Bazaar.
The physical condition of the monuments
is nothing to be proud about. That is in
short our tragic reality.

“ Is Macedonian hotel trade lack of sys-
tem, organization and human factor?

ANGELOV: Our country is in need of a
basic tourist strategy. | am not being the
only person pointing out that Ohrid , our
mountains and the transit tourism should
be the foundation of our tourist offerings.
The current state of our tourism is simply-
desperate. We do not have a single brand
name Hotel present in Ohrid (so many
times threatened to lose the Unesco sta-
tus), the mountains tourism is in the early
stages and the transit tourism is an un-
known factor. The reforms in the educa-
tional system, providing scholarships for
the talented individuals, internship in the
countries with developed tourism shall
become a priority of the new Govern-
ment. Bringing the brand names as Marri-
ott, Sheraton, and Hilton is a must. The
town of Ohrid must open the doors to the
foreign investors and provide an impro-
ved business climate to accelerate the
construction of new Hotels, Golf facilities,
Conference Centers etc. Ohrid has a tre-
mendous opportunity to become the
best Conference Center in the Balkans.
Take Slovenia as an example.

“ Is there a mood in Macedonia, to le-
arn more from the people with world rep-
utation as you are, and what was the feed-
back of relaying it to some hotels in R.
Macedonia?

ANGELOV: I've tried... and | was disap-
pointed. We still live with the stigma that
we know everything and there is no need
of telling us what to do. Don't misunder-
stand me, the youth are willing to learn
more so they are doing that by themsel-
ves, because the motherland hasn't tau-
ght them. During a visit of Marriott Naples
Resort on Florida a met a group of young-
sters from Skopje who have found a ses-
sion work in the hotel by themselves. |
was so proud ... | tried to help some of
them but the economical situation in USA
today is not appropriate. | would like to
mention that the hotel for tourism in Sko-
pje, asked me several times to share my
experience with them and I'm planning to
do that on my next visit to my born city.

The Americans have mastered the art
of making money and they are doing itin
a simple way- select the top talent, pay it
well and it will pay back eventually. Based
on these principles USA was able to re-

cruit, train and retain the world talent.

“ For all this years, you often visit R. Ma-
cedonia, not only for your relatives, but
surely for the love of the fatherland. What
are the feelings and the impressions after
every returning?

ANGELOV: | can proudly say — remark-
able national food and service (as my
mother’s cooking). Beautiful memories,
but one thought - such a beautiful coun-
try and yet so dirty.

“ What is your opinion about the polit-
ical ambient in R.Macedonia and accord-
ing to you how can that influence over
the economical situation?

ANGELOV: | have to be honest, the po-
litical ambient is very unfavorable and
there is no will from the both sides to talk
about the priorities of our country. It's
clear to us that without appropriate polit-
ical climate the possibilities for invest-
ment especially in the tourism are mini-
mal. The government tries to do some-
thing, but the way of communicating is
really odd. Continuously we are spinning
in the magical circle.

& Your reputation and brand that you
won in Ritz-Carlton opens the gates world-
wide. What are your future plans?

ANGELOV: Short term- Dubai or Mos-
cow, long term - | would like Ritz-Carlton
to open a hotel in Prague, a beautiful city
in the heart of Europe and not so far from
the roots of our country.
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